
Candidate brief for the position of
Creative Producer

Somerset House, Strand, London WC24 1LA
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1. About Factory 42

Factory 42’s mission is to change the way people experience 
entertainment.

Using our creative expertise, relationships and technology we 
will push the boundaries of storytelling and take consumers to 
new worlds of enhanced reality.

We are a group of producers, designers, writers, directors, 
engineers, artists, software developers, architects, academics 
and neuro-scientists that creates compelling, immersive 
stories and experiences.

We know that world class story telling – our core strength – is 
the single biggest thing that defines our success – no matter 
what technology is involved. We are building a team of the 
best technical and creative minds to take advantage of the 
coming disruption in the TV, film and games sectors to create 
a new genre.

Using interactive technologies we are developing a 
multi-sensory approach to narrative and will build unique 
experiences that engage people’s emotions and create 
presence and empathy.



2. Recognition for our work 



3. Our Culture

We make content and experiences of the highest possible quality while enjoying what we do because....well...life is 
short.

We are creatively ambitious and brave.

We work hard and deliver to the highest standards. A lot of what we are doing is difficult but we relish solving 
complicated problems and breaking new creative ground.

We work with the best possible people in their fields, play to our strengths and learn from each other because we are 
stronger that way.

We all muck in where required and are flexible.

We all take turns to make the tea and do the washing up.



4. Our Partners



5. Our Location

We are based in Somerset House, a former Royal Palace overlooking the 
River Thames and on the edge of Covent Garden.

Somerset House is home to the largest and most diverse collection of 
creative organisations, freelancers, artists, makers and thinkers in London. 

Our neighbours include the British Fashion Council, the Courtauld Institute 
of Art and an eclectic range of producers, developers, musicians, dancers, 
marketeers and artists.

Our first floor, high-ceiling and light-filled office overlooks the River 
Thames, South Bank and Houses of Parliament. Directly below is a river 
terrace which in summer hosts a tented bar and pizza restaurant.

We have access to bike racks, showers and a snooker room and all staff 
get a 10-20% discount in the various bars, cafes and restaurants on site.

At Christmas the main courtyard has an ice rink, while in Summer it hosts 
gigs and the Film4 season of outdoor film screenings. See video here

We support flexible working. During Covid we are working from home. 

https://www.youtube.com/watch?v=g_1qsrsabIA


6. Overview

SUMMARY

We are looking for a talented, experienced Creative Producer/ Director with impeccable craft in their execution across a 
range of visual styles and interactive content mediums to lead on a high profile new project - and also help develop the 
company’s wider pipeline of creative ideas.

THE ROLE

You will have proven creative direction skills and the practical skills and expertise to ensure a creative vision is turned into a 
robust product that delivers for the target audience and meets commercial objectives.

You will have experience of leading a team that embraces multiple talents from across several creative and business sectors 
and working methods.

Strong people skills and an ability to inspire and command respect are vital.

You will be able to demonstrate a track record of boldly experimenting with new technologies, tools and platforms that 
produce high quality, surprising and memorable interactive experiences.

An ability to clearly and creatively express your ideas, through visuals, writing and verbally to multiple internal and external 
stakeholders - often at a very senior level - is an essential part of this role.

An “advocate for users” with responsibility for ensuring the creative vision and execution of that vision deliver the best value 
to the audience who will engage with our products.



7. The Role: Key Responsibilities

AR Project To Be Announced: 

• Responsible for initial project creative vision and scoping, through to final delivery (while recognising that final 
editorial control rests with outside partner).

• Responsible for the overall vision of the product: gameplay, visual style, story, audio assets, cinematics, and 
marketing materials. 

• You will interrogate briefs, seek quantitative and qualitative insights to inform your thinking and subsequent ideas, 
and present persuasively and clearly articulating design rationale

• Representative of F42's creative vision with partners and work with partners to ensure their voices are heard

Other Factory 42 Projects:

• To take the reins on developing new digital products and deliver a pipeline of new creative ideas aligned to the 
company’s mission and strategic plans;

• Pitching projects to potential partners;

• Providing In-house consultancy to projects and programs.



8. The Role: Knowledge, Skills & Experience

• Passionate about exploring how technology can create 
new ways to tell stories and excited to explore briefs that 
lead you - and our audience - in unexpected and fresh 
directions.

• Strong people management skills

• Effective manager, has excellent communication skills, 
and understands both the technical and financial 
constraints of interactive and game production.

• Demonstrable experience of stakeholder engagement 
(including C Level) and ability to negotiate and influence 
key decision makers 

• Thorough knowledge of the pipelines used by Game and 
XR studios whilst being open to creative processes more 
familiar to those from a TV background

• 10+ years’ experience as a senior manager and team 
leader in software development, XR and games 
industries.

• 15+ years’ experience in video game development or 
ambitious projects involving applications of XR 
technology 

• 3+ released products from concept to delivery, in a 
creative leadership role (non-conventional hardware)

• Experience of working with external IP holders and 
developing products for both conventional and 
unconventional audiences

• Passionate, self-assured team builder, able to meet 
strict deadlines and achieve goals on time and within 
budget. 

ESSENTIAL



8. The Role: Knowledge, Skills & Experience

• Some experience in Unity/ Unreal; 

• An expert in XR experiences, mobile products, live events and have a passion for creating exciting 
entertainment brands;

• You're capable of taking the lead on fast-paced briefs but can comfortably slide into place on a running project 
and deliver results with near perfection;

• Experienced in leading high-performance teams to meet or exceed objectives;

• Expertise in technical design, UX, VR, 3D Vis, Unity3D, Illustration and Video Production/ Editing. 

DESIRABLE


