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1. About Factory 42
Factory 42’s mission is to make experiences that matter. We are 
passionate about crafting experiences that help people learn more about 
our amazing planet and how we can use the latest technology to tell 
compelling stories in amazing ways. Our goal is to create entertaining and 
creatively engaging storytelling across various platforms that captivate 
and inspire audiences around the world, helping them learn more and 
take positive action.

We are a team of producers, designers, writers, directors, engineers, 
artists, developers, architects, academics and scientists that combine to 
make learning about our planet and it's amazing inhabitants both 
memorable and fun.

Using our creative passion, our close relationships with respected IP 
holders and technical expertise we push the boundaries of storytelling, 
creating enhanced realities that are widely accessible and profoundly 
inspirational.  

By harnessing the most relevant technologies we build measurable 
multi-media and multi-sensory approaches for people to learn in new 
and exciting ways, engaging their emotions to create a deep 
understanding and empathy for the subject matter.



2. Recognition for our work 



3. Our Culture

We make content and experiences of the highest possible quality while enjoying what we do because....well...life is 
short.

We are creatively ambitious and brave.

We work hard and deliver to the highest standards. A lot of what we are doing is difficult but we relish solving 
complicated problems and breaking new creative ground.

We work with the best possible people in their fields, play to our strengths and learn from each other because we are 
stronger that way.

We all muck in where required and are flexible.

We all take turns to make the tea and do the washing up.



4. Our Partners



5. Our Location

We are based in Somerset House, a former Royal Palace overlooking the 
River Thames and on the edge of Covent Garden.

Somerset House is home to the largest and most diverse collection of 
creative organisations, freelancers, artists, makers and thinkers in London. 

Our neighbours include the British Fashion Council, the Courtauld Institute 
of Art and an eclectic range of producers, developers, musicians, dancers, 
marketeers and artists.

Our first floor, high-ceiling and light-filled office overlooks the River 
Thames, South Bank and Houses of Parliament. Directly below is a river 
terrace which in summer hosts a tented bar and pizza restaurant.

We have access to bike racks, showers and a snooker room and all staff 
get a 10-20% discount in the various bars, cafes and restaurants on site.

At Christmas the main courtyard has an ice rink, while in Summer it hosts 
gigs and the Film4 season of outdoor film screenings. See video here

We support flexible working. During Covid we are working from home. 

https://www.youtube.com/watch?v=g_1qsrsabIA


6. Overview

Factory42 London is looking for Marketing Artist! 

We are looking for UK-based candidates, who can work remotely with the possibility of some office-based work in 

London in the future. 

Join us in creating an immersive “Green Planet” AR mobile app and experience with the one and only Sir David 

Attenborough in partnership with the BBC and EE. As well as our live “Dinosaurs and Robots” experience...and plenty 

of other innovative mixed reality apps, experiences and games! You’ll work with the creative team to produce visual 

communication, showcasing the features of our interactive experiences.

Job Type

• Full-time, Fixed Term

Schedule

• Monday to Friday

Work remotely

• Temporarily due to COVID-19, some office based work in London in near future. 



7. The Role: Key Responsibilities

Responsibilities

• Creating promotional videos and graphics.

• Producing marketing assets for iOS (AppleStore) and Android Apps (GooglePlay).

• Creating graphic assets for social channels and outdoor advertising.

• Occasionally: assisting other departments with 2D assets creation and visual design.

Software

• Adobe After Effects, Premiere, Photoshop, InDesign, Illustrator.

• Any popular 3D package: Maya, 3DS MAX or Blender preferred, basic knowledge of camera, lighting and rendering.



8. The Role: Knowledge, Skills & Experience

• A strong portfolio of work examples showing a variety of visual styles and commercial projects, including social media; mobile apps & games 

promotion experience most welcomed.

• Experience working in advertising within video, print, web and multimedia.

• Experience of video editing for multiple online/social media formats with additional motion graphics.

• Experience in branding and marketing art.

• Working toward the established art direction, maintaining a consistent visual style.

• Communicating with branding agencies and partners, to assure consistency across all visuals.

• Rendering video materials with web quality and broadcast standards to share with media partners.

• Excellent artistic sensibility and great attention to detail.

• Managing and overseeing print and promotional materials, working with various suppliers - ensuring quality is maintained and spotting any errors 

beforehand.

• Excellent core graphic design, typography, layout and digital standards.

• Versatile and willing to switch tasks based on the project’s need.

• Flexible and prepared to engage in problem-solving.

• Bringing your own ideas to the table will be welcomed.

• Video editing and compositing (Adobe Premiere and After Effects).

• Ability to work with the existing game assets, capturing videos from the game engine (Unity).

• Basic 3D rendering skills in any popular 3D package (setting the camera, lighting and rendering the provided assets).

ESSENTIAL



8. The Role: Knowledge, Skills & Experience

DESIRABLE
• Experience in advertising games and multimedia to various 

age groups.

• Experience with technical specifications for Apps Stores 

marketing assets.

• Familiar with Instagram, tiktok, youtube commercial content.

• A passion for video games and interactive media.


